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This dashboard lists the top gueries that led customers 1o your brand's products. It includes overall query performance, such as Impressions, clicks, cart adds, and purchases for
each query, and your brand's share of that performance. The Brand view shows query performance across your brand{s). The ASIN view shows the top search gqueries for a

specific ASIN.
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Share Analysis

Compare Cart Add and
Purchase share to
impression and click
sharc. If conversion
share = traffic share, the
brand may have an
advantage. The largest
Sponsored Ads
opportunities are those
with high conversion
advantages and low
purchase, ATC, click, &
impression shares.
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